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Disclaimer

This presentation is being provided for the sole purposes of providing the recipients with background information about ABC Technologies Holdings Inc. (the i C o mp aTihig grésentation does not provide full disclosure of all material facts relating to the Company and prospective investors should review the

Co mp a regniinsous disclosure documents filed under the C o mp a risguér rofile on the System for Electronic Document Analysis and Retrieval at www.sedar.com, which include, but are not limited to, the unaudited interim condensed consolidated financial statements of the Company for the period ended
March 31, 2021 and the accompanying management discussion and analysis of the Company for the same period, both dated May 7, 2021 and the C o mp a rlopngferm prospectus dated February 12, 2021, as amended by amendment no.1 to the final prospectus dated February 16, 2021 (the i Fi na |
Pr o s p e @d such Mgy be supplement and updated by subsequent disclosure filings made by the Company (collectively, the fi P u Dloicau me.MhesCompany has made reasonable efforts to ensure that the information contained in this presentation is accurate as of the date hereof; however, there may be
inadvertent or unintentional errors. The Company is not liable to any recipient or third party for the use of or reliance on the information contained in this presentation. The information provided in this presentation is provided for reference only and does not constitute an offer to sell or the solicitation of an offer to

buy any securities of the Company.

Unless otherwise indicated or the context otherwise requires, all references in this presentation to i A B @hé fi C o mp afinwefi, 0oufr g Wifi &1 srdsimilar terms refer to ABC Technologies Holdings Inc. (d/b/a ABC Technologies) together with its subsidiaries and its joint ventures. All references to foand fi US®
are to United States dollars and all references to fi oare to Canadian dollars. All Capitalized terms not otherwise defined in this presentation have the meaning ascribed to them in the Final Prospectus.

This presentation makes reference to certain non-International Financial Reporting Standards ( fi | F Re&sudes, namely Net Debt, EBITDA, Adjusted EBITDA, Adjusted EBITDA Margin and Adjusted Free Cash Flow. This presentation also makes reference to fi ¢ o n peewd hi orlie€d® \addiseasonal
adjusted annual rate of s a | er$i & A A Rhich are operating metrics used in our industry, including by original equipment manufacturers ( fi O E Msstorpers, suppliers and our competitors. These measures are not recognized under IFRS as issued by the International Accounting Standards Board and do not

have a standardized meaning prescribed by IFRS and are therefore unlikely to be comparable to similar measures presented by other companies. Accordingly, these measures should not be considered in isolation nor as a substitute for analysis of our financial information reported under IFRS. These non-IFRS
measures are used to provide readers with supplemental measures of our operating performance and thus highlight trends in our business that may not otherwise be apparent when relying solely on IFRS measures.

Forward-Looking Information

This presentation contains fi f o r-wakingdi n f o r nead fi foonréleekingds t a t e nwéthint tiee dneaning of applicable Canadian securities legislation (collectively, fi f o r-lwakingds t a t e mavinich sefleyt management's expectations regarding the C o mp a ringlutsy or the Co mp a rfupude growth,
results from operations, performance and business prospects, future business plans and opportunities. Wherever possible, words such as fi p | afmesxp et rs®j, eicetse d infaft cerdeddieastt § ¢&c,ii p @ t kfispdoktoe, it t a Adte @1y gréitbsed i erwaiaians of such words and phrases or
statements that certain future conditions, actions, events or results fi wi fl nhadgr@i c o uor ribgatjve or grammatical versions thereof, have been used to identify forward-looking statements.

By their nature, forward-looking statements are subject to inherent risks and uncertainties that may be general or specific and which give rise to the possibility that expectations, forecasts, predictions, projections or conclusions will not prove to be accurate, that assumptions may not be correct, and that objectives,
strategic goals and priorities will not be achieved. Known risk factors, including but not limited to, these set out in the Public Documents as well as unknown risk factors, many of which are beyond the control of the Company, could cause actual results to differ materially from the forward-looking statements in this
presentation.

Forward-looking statements are based onma n a g e migelets ansl assumptions and on information currently available to management. Although the forward-looking statements contained in this presentation are based upon what we believe are reasonable assumptions, you are cautioned against placing undue
reliance on this information since actual results may vary from the forward-looking statements. Consequently, all of the forward-looking statements contained in this presentation are qualified by the foregoing cautionary statements, and there can be no guarantee that the results or performance that we anticipate
will be realized or, even if substantially realized, that they will have the expected consequences or effects on our business, financial condition or results of operation. The Company disclaims any intention or obligation to update or revise any forward-looking statements whether as a result of new information, future
events or otherwise, or to explain any material difference between subsequent actual events and such forward-looking statements, except to the extent required by applicable law.

Market and Industry Data

Market and industry data presented throughout this presentation was obtained from third-party sources, industry publications and reports, websites and other publicly available information, as well as industry and other data prepared by us or on our behalf, on the basis of our knowledge of, and experience in, the
markets in which we operate. The information presented in the third-party sources is reported as at the date of such third-party sources and not necessarily as at the date of this presentation. Such-third party sourced information is also subject to change without notice. Such-third party sourced information, as well
as trademarks owned by or associated with the providers of such third-party information, may be the copyrighted property of such providers. We believe that the market and economic data presented throughout this presentation is accurate and, with respect to data prepared by us or on our behalf, that our
estimates and assumptions are currently appropriate and reasonable, but we cannot offer any assurance as to the accuracy or completeness thereof. The accuracy and completeness of the market and economic data presented throughout this presentation are not guaranteed and we make no representation as to
the accuracy of such data. Actual outcomes may vary materially from those forecast in such reports or publications, and the prospect for material variation can be expected to increase as the length of the forecast period increases. Although we believe it to be reliable, we have not independently verified any of the
data from third-party sources referred to in this presentation, or analyzed or verified the underlying market, economic and other assumptions relied upon by such sources.

The IHS Markit reports, data and information referenced herein (the fi | H/&rkit Ma t e r arathescapyrighted property of IHS Markit Ltd. and its subsidiaries ( i | NHaSr kand répjesent data, research, opinions or viewpoints published by IHS Markit, and are not representations of fact. The IHS Markit Materials
are subject to change without notice and IHS Markit has no duty or responsibility to update the IHS Markit Materials. Moreover, while the IHS Markit Materials reproduced herein are from sources considered reliable, the accuracy and completeness thereof are not warranted, nor are the opinions and analyses
which are based upon it. IHS Markit and other trademarks appearing in the IHS Markit Materials are the property of IHS Markit or their respective owners.

i Wh ewe éiscuss our North American market share in various product groups, we have relied on IHS Markit data regarding industry production volumes. The C o mp a regtidate of its market share in these product groups for the relevant fiscal period has been derived by dividing the total volume of the units
within such product group that we supplied to O E M dnsNorth America during such period, by ma n a g e mestintaté sf the total volume of such products on all light vehicles produced by O E M dnsNorth America during the same period. Where such product is only found on certain models within a platform we
relied onma n a g e mestimaté af the production number of models containing these products (including those supplied by our competitors). Where we provide market share for our running board and spoiler product groups, we have excluded from the overall market size any after-market products, including any
after-market running boards or spoilers installed by dealers as we view the after-market running board and spoilers to be a distinct market in which we have elected to not compete. Management estimates regarding the size of the addressable market for our product groups are based on industry data (including
IHS Markit) together with internal information, information provided by the C o mp a reysténsers and other industry participantsand ma n a g e mexpetiedce within the industry and the markets within which it competes.o

Trademarks

We own or have the rights to use various trademarks, service marks and trade names referred to in this presentation. Solely for convenience, we may refer to trademarks, service marks and trade names in this presentation without the = and ® symbols. Such references are not intended to indicate, in any way,
that we will not assert, to the fullest extent permitted by law, our rights to our trademarks, service marks and trade names. Other trademarks, trade names or service marks appearing in this presentation are the property of their respective owners.

The content of this presentation is protected by copyright and may not be reproduced or repurposed without written consent of the Company or other holders of copyright interests, as applicable.
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ABC Overview

$1BILLION e 33 LOCATIO

REVENUE (@)
MANUFACTURING TECHNICAL &
28 FaciLities 10 costomer centres

6= +756 OF AL

NA LIGHT VEHICLES

SERVING

25+ OEM ENGINEERING,

DESIGN AND

CUSTOMERS PROGRAM MGMT
EMPLOYEES PROFESSIONALS

A LEADER IN AUTOMOTIVE PLASTICHANEIGHTRNNCE 1974

1) Based on, and should be reviewed with, materials present eddended Maréhi3g208l 2021 Outl ook Updateodo in the Companyds MD&A for the peri
2) Includes four standalone technical centres and six technical and customer centres that are located on-site at the relevant manufacturing facility.
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Our Strategy A

Repeatable Playbook with OEM Custotskmsovate, Penetrate and Expand Across Product Groups

OEM CUSTOMERS

GROW NEW OEM RELATIONSHIPS
AND EXPAND CPV WITH EXISTING
PLASTICS SPACE

ACCRETIVE ACQUISITIONS IN
FRAGMENTED AUTOMOTIVE

EXPAND PORTFOLIO OF INNOVATIVE
LIGHTWEIGHTING SOLUTIONS

STRATEGY DRIVES ABOVE MARKET PROFITABILITY AND STHON®/ [FHENERATHDN

August 4,2021/ 4 /|



Investment Highlights A

STRONBARKET SHARE AND TAKE ADVANTAGE OF
AND LEADERSHIP A TARGEHRICH M&A
ACROSS NORTH A I CAR LANDSCAPE

DRIVEN BY TECHNOLOGICA THAT WILL DRIVE
I NNOVATI ONR @ SIGNIFICANT CASH FLOW TO
CONTINUE INVESTING IN

ABCR

AND A PROVEN STRATEGY
b R @ FOR AN EV FUTURER

®)

RESULTS IN SUPERIOR
MARGI NS VS.

WITH INDUSTRY TAILWINDS
FOR SEVERAL YEARSR
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@ Leadership Across North America in Trucks and SUVs A

Significant Market Share In Multiple Core Product Groups

A Currently, ABC has content on over 75% of all light vehicles manufactured in North America and strong representation on the t op 15 models produced

—— &

Top 15 North American Production Models

Select North American Market Shares (YTD Fiscal 2021)

in Key Product Groups (Fiscal 2020)®

MODEL % OF TOTAL LIGHT VEHICLE
Product Group Market Share N

Ford F-Series 5%
. Chevrolet Silverado 4%
Running Boarfs >40% T s s s s
FCA Ram 4%
Honda CR-V 3%
Toyota RAV4 3%
— . 0 e R
v————' Spoilers > 25% Toyota Camry 2%
Chevrolet Equinox 2%
s Toyota Tacoma 2%
v Cargo Load Floors B ettt b e R DIl
; (SUVICUV) >25% Ford Explorer 2%
Toyota Highlander 2%
Honda Civic 2%
ZWm LIVAC Dt e e e e e o]
E 4 g})é?e?\’gua > 30% Jeep Wrangler 2%
Jeep Grand Cherokee 2%
Honda Accord 2%
‘/_-" Windshield >30% GMC Sierra 2%
-~

Washer Systems

MARKET LEADER IN HIGHLY TECHNICAL PRROVENSRUST ONSQERGEST PLATFORMS

1) Based on management estimates.
2) Running boards do not include retractable running boards.
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@ ABC CrossSells Lightweighting Solutions Throughout The Vehicle A

Custom Technical Plastics Addressing OEMs Most Pressing Needs: Consumer Comfort/Utility, Fuel Economy and Battery Range

Exterior Systems HVAC Systems
f"‘ ; I
J: 1P Duct

h Running Boards RamBox®

Interior Trim t ‘ P—"a- *
ol «' Bumpers Spoilers & Winglets I ’ Overhead

Load Floor and Duct
Cargo Storage Centre Consoles

Battery Cooling Duct

Air Induction

CVJ Boots Prop Shaft Boots
~ High Temperature Power Steering b
Turbo Duct Air Filter Reservoir Washer System Coolant Reservoir
———— Air Induction Systems Fluid Management Flexible & Other

Diverse Processes and Capabilities Enable Portfolio Breadth

w2 ﬁ' i3 3\: .& | = = _? =

Hs

Injection Molding Blow Molding 2-Shot Molding 3D Flashless Class A Painting Wrapping Polyurethane Compression Molding Continuous Extrusion Complex Assembly
Blow Molding Composite Board Soft-Hard-Soft
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@ Driven By Technological Innovation A

Broad Technical Expertise and Deep Engineering Portfolio Allows ABC to Drive Continual Innovation

Sample of Next Generation Advanced Product Development

Innovation by the Numbers Innovations
o\ 600+ Skilled Professionals (500 engineers and 100 additional Lightweight Material Substitution for Weight Reduction
o employees serving in technical engineering roles) located in a
cutting-edge engineering and testing technical centre in Toronto T ——

and 9 regional technical / design centres

R . T

Far P T
300+ Patents issued historically or currently pending
Bio-Mass and Additive Manufacturing (3D Recycled Carbon
Organic Plastics Printing and Material) Fibre
150+ New and Developing Products, Processes & Process Innovation for Lower Production Costs

Material-based Innovations and First-to-Market Solutions

139 Proprietary Resin Compound Formulations approved by
OEMs for use in ABC exclusive applications

In-Mold Welding Variable Cooling Injection Overmold

32 Research Collaborations and 22 Advanced In-House
Research Projects under development FutureLightweightingand Innovation

Pivoted to medical device production during COVID-19

Recycled Carbon Fibre Biopolymer Air Cargo Management
(ARCFO0) RB Br ack mdustion Systems
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@ Superior Margins vs. Supplier Comparables A

l =21 5 dGLNj5 GwlusAdded PastitsEBages a Rreamium Margin

A Management believes leading product Adjusted EBITDA Margin' 2018 to 2020
portfolio and innovation stream !

positions ABC to sustain premium
margins over time

~11.2%M

PN
. . . ~2% ABC
A Margin differential has been Premium
maintained over a period of multiple —
years versus interior plastic auto parts AR
competitors as well as the broader Premium

North American Tier 1 suppliers

~9.2%

~4.7%2)
A
et

A Management believes ABCOS
premiums will return in future quarters
as headwinds caused by
semiconductor shortages and weather
abate

Interior Plastic Auto Parts Cos. Avg. ABC NA Supplier A\(Iaé.

Note:Adjusted EBITDA is a rtfRS measurement, therefore the measures presented by other competitors may not be comparableYd theyCé Qa O  Odzf A2y 2F ! R2dzA (SR 9. L¢5! YINHAY® wS ARREMméaResatidkBtheRppandik of thedzNB 2y (i K
presentation

(1) ABC EBITDA represents calendar years-2028 and is adjusted to remove capitalized development costs. Refer to the disabostive disclaimer page concerning the use of #iI6BRS measures in this presentation.

(2) Group includessamvardhan#othersonand Grupo AntolinMothersonresults represent fiscal years ended March 2019 through March 2021; based on publicly available information. Ankéditherebnmargins have been adjusted to exclude IFRS 16 impacts as well as capitalized development costs.

(3) Supplier group includeadient, American AxleAptiv, BorgWarner, Dana, Lear, Linamar, Magna, Martinrea, Tenheumeer Visteon. Data based on available public filings. Linamar and Martinrea margins have been adjusted to exclude IFRSHviribas capitalized development costs.
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@ Elevated Production Volume Expected Post-Semiconductor Shortage A

Industry OutlooksJuly 2021
North America Light Vehicle Production (mm)® Estimated US Light Vehicle Inventory (mm)®@
4.2 million average production 2016-2020 Avg: 3.6 million vehicles
A A

4.5 V™ ~~ ~ N
4.0

40 a6 I

as e 35

3.0 3.0

25 25

2.0 2.0

14

1.5 15

1.0 Current Inventory Pl
1.0 1.3 million vehicles

0.5
0.5

0.0

NIANY X X o5 b o o A A
SO S o P PP S P S P 00
ENFNINFLINFLINFLINFLIN NESINFAFNF IS 2008 2010 2012 2014 2016 2018 2020

A Total inventory at the lowest levels ever, inventory days on hand are just 25 days

A Normal days on hand inventory~70 80 dayso supply, 90 days or more for pickup
A IHS Markit believes there is as much as a 1.8 million unit inventory shortage to be made up
A Production expected to come back strongly as supply chain bottlenecks are resolved

EXPECT STRONG UPTICK IN PRODUCTION DUE TO LOW VEHANDESNYENGORMAND

1) Light Vehicle Production according to IHS Markit as of May 14th, 2021
2) Source: Motor Intelligence May 2021
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@ EV Growth Presents Substantial Opportunity for ABC

EV Growth Still In Early Inningkight Trucks Will Dominate EV Just As They Do ICE

Primarily Sedans or Small
Urban Transport Solutions

ABCEVCPVa ABC
+ Lightweighting

I CE CPV

EVs Broad expansion into
TODAY trucks, SUVs, CUVs

ABC CPV !

Ability to rethink interior and exterior
EVs functionality and utility

TOMORRO

August 4, 2021/ 11 /



@ Consumer Preferences and Regulation Driving EV Adoption

90% of Product Portfolio is EReady and Already Winning On Higlume EV Platforms Today

Segmentation of ABC Products by Powertrain

Electric Vehicte
Only

ICE and Hybrid

Multi-Powertrain
Only

A 1
. 1 1
Interior ] 1

Trim 1

=
| jm———-——— .
‘. i po=.
Rocker : " v
1
1
L Bumpers | 4 ’

Battery Cooling
Duct

Interior
Garnish

5

Air Induction

Surge Tanks Spoilers &
L _ Winglets Load Floor & !
Floor Duct Cargo Systems :

High Temperature !

Turbo Duct \ Y
_________ i m

Washer System

3

Console Duct IP Duct

L_1 Denotes lightweighting advantage over metal alternative

O Denotes use / potential use on battery electric vehicle

Average of OEMs®6 CAFE Requi r e me
for U.S. Light Vehicles (mpg)

51.0

California

Federal

2017 2026
Source: The Safer Affordable Fuel-Efficient (SAFE) Vehicles Rule for Model Years 20211
2026 Passenger Cars and Light Trucks, U.S. Department of Transportation. (April 30, 2020)

Average Plastic Content by
Powertrain Type (Ibs)

296

2018 2023
®|CE ™ Battery EV

Source: Plastics in Global Electric Vehicle Market, Lucintel. (July 20, 2018)
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@ Recent Wins Prove ABC Penetration Road Map Works for EV A

Ford F150 Lightning Ford Mustang Maek RivianAmazon Van

NioES8 MercedesBenz EQC GMC Hummer EV

ABC IS QUOTING AND WINNING SIGNIFICANT ADDITIONAL NEW EV BUSINES
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